'LITHUHQFHYV LQ 6KRSSHUVY $W
/RZDUGYV 1DWXUDO YV 2UJ

5RGULJXHV $QWRQLR &HVDU 0.7

7KLV ZRUN LV EHLQJ FRQGXFWHG DV DQ LQGHSHQGHQW V
DFFHSWHG IRU SXEOLFDWLRQ E\ D SHHU UHYLHZHG MRXUQDO
WRZDUGY DQDO\WVLYV RI SRWHQWLDO UHODWLRQVKLSVY EHWZF
VSHQGLQJ SXUFKDVH IUHTXHQF\ QXPEHU RI WRDAWHRBYV SXUF
ZLWK WUXVWKEW LV RUJDQLF IRRG RU LI WKH\ DUH WKH VDPF
86'$ KDV LVVXHG VWULQJHQW UXOHV IRU TXDOLI\LQJ IRU D FF
WKHP WKURXJK FDPSDLJQVY DLPHG DW WKH SXEOLF 7KH W@
DV\PPHWU\ RI LQIRUPDWLRQ LQ WKH 86 PD\ KDYH ZRUVHQH
GRFXPHQWHG E\ VHYHUDO VWXGLHV LQ WKH SDVW \HDUV
,Q RUGHU WR YHULI\ ZKHWKHU WKH XQGHUVWDQGLQJ RI ZKD\
ZH KDYH FRQGXFWHG DQ DQDO\VLV RI VXUYH\V SHUIRUPHG
ZHUH SULPDULO\ LQWHUHVWHG LQ GLVFRYHULQJ LI FRQVXPHI

WKWKH\ NQRZ ZKHWKHU
IRRGV GLIIHU IURP HDFK RWKHU LI WKHUH LV GLIITHUHQW FU
YLV j YLV D31DWXUDO" ODEHO FODLP DQG WKH :73 IRU HDFK
VKRZQ WKDW FRQVXPHUVY XQGHUVWDQGLQJ RI WKH WHUPV 3(
1RW RQO\ WKH PDMRULW\ RI FRQVXPHUV EHOLHYH WKH\ NQR:
KLJKHU OHYHOV RI FUHGHQFH IRU 86'$ &HUWLILHG 2UJDQLF O
GLIIHUHQWLDWLRQ EHWZHHQ WKH DWWULEXWHY RI QDWXUDO
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